
Why we care

• 50% of all cancers are attributable to our lifestyle 
behaviours 

• 60% of all lifestyle cancers are tobacco related.

• 30% of all cancers are tobacco related. 



Health Promotion and Advocacy  

– Lung Cancer Awareness Campaign

– National Smokers Quitline  

– Quit Week campaign

– Women and Tobacco   I’ll Quit when I’m 30:     Campaign 

Time to face the Crisis: Conference report 

– Smoking Cessation Training for Health Professionals

– X-HALE Youth Award Scheme

– Advocacy 

– Health Promotion Literature 





Women and smoking

•Feb 2011  I’ll Quit when I’m 30: National 
Campaign
•May 2012   Qualitative research 
•July 2012   Conference in partnership with the 
National Women’s Council
•Feb 2013  Quitline advertising campaign 
•March 2013    Action Research Project to 
identify the supports and barriers to quitting 
smoking for women in lower socioeconomic 
groups and to add to the evidence base about 
the mechanisms of quitting. 










